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Reach your customers where they are.

Catalog
of our solutions

A large panel of efficient solutions to
connect your brand to your clients.

Points Plus Punten S.A./N.V.
Brusse Isesteenwe g 347

B-1730 Asse
www.mediamarketingdelhaize.be

Any question ? E-mail us at mmd(@delhaize.be




Any question ? E-mail us at
ﬁ mmd@delhaize.be

Reach your customers where they are.
TARGETED & PERSONALIZED
@ COMMUNICATION

®  MONO-BRAND COMMUNICATION
®  PRINT DIRECT MAIL
®  NEWSLETTER INTEGRATIONS

®  EXTRA'S

SUStOmizes 2.500.000
@ 'O) Active Card holders  Z
gy

2.200.000 .
. Potential reach Till 5%

B ogeted comms 4 B Redemption rate
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Reach your customers where they are.

&
S 0

MONO-BRAND COMMUNICATION

Any question ? E-mail us at

mmd(@delhaize.be

TARGETED & PERSONALIZED
COMMUNICATION

Dedicated e-mail

E-mail dedicated to only one advertiser sent to a
specific target:

e Highlights on an existing promotion

o (ontent inspiration

® |nnovation
L]

Choose the quantity you want to target... there
is no limit !

DIFFRENT CONTENT

1|
|
T

e-CRM journey - Upsell

Content sent on different moments to the same
target groups:

® Same target group contacted on different
occasion

e Different content

® 3 waves

Push Notification

Push Notification sent to a specific target:

Points Plus Punten S.A./N.V. - Brusselsesteenweg 347 - B-1730 Asse

e-CRM journey - Acquisition

® You define your own target audience

e Only one advertiser

e Highlights on an existing promotion

o Content inspiration

e (Could be link to a voucher / e-deals

® Several templates available

e 1e-mail (dedicated e-mail) + Reminder

® Reminder by e-mail or via Push Notifcation

SAME CONTENT

NMAVE 1 WAVE 2 WAVE 3 WAVE ¢

e-CRM journey - Retention

Same content sent on different moments to a
recalculated target group:

® Same target group segmentation but
recalculated each time

® Same content

® 4 waves

www.mediamarketingdelhaize.be
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Any question ? E-mail us at

ﬁ mmd@delhaize.be

Reach your customers where they are.

® [imited to 100.000 contacts

Ideal to highlight an existing promotion

® |n combination with other
channels boost performance results

e Using a push to remind people to perform
an action generates extra engagement

&
S 0
a»
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Any question ? E-mail us at

ﬁ mmd@delhaize.be

Reach your customers where they are.

Dedicated e-mail

E-mail dedicated to only one
advertiser sent to a specific target:

e Highlights on an existing promotion

° Cogntegt inspiration o OBJ ECTIVES
® [nnovation

TARGETED & PERSONALIZED e (Choose the quantity you want to target... there is no
limit ! CONVERSION
COMMUNICATION
Duration B
BRAND AWARENESS
Mono-brand communication 1sending

Media Booking CALL TO ACTION

6 weeks

Nice to know

® Pre-analysis included ENGAGEMENT / CONSIDERATION
Definition of segmentation criteria in collaboration
with MMD

Could be linked to a voucher

Look & feel Delhaize

Visual created by the client

Link to a page dedicated to your range of products
on Delhaize.be

Setup + content cost

® Sent on Saturday or Tuesday

CROSS/UPSELLING

Post reporting

Reportings are available 6 weeks after the end of the
activation and available via an online platform. Request
access to our Account Managers.

KPI1 - #0pen rate (FR + NL)

KPI2 - Click-Through-Rate (FR+NL)

Sample pictures

e [ == ——
YOUR XMAS Natur & . 4 &
Bla Bonjour, PROBEER
EEN NIE e

Bonjour ,

Que diriez-vous de siroter un délicieux cockeail, confortablement
i pé, pour cette annde
‘mouvementée ? Delhaize a pensé & tout et vous offre une promo
enivrante pour encore mieux profiter de vos vacances !

-0,50€*
Iimprimmez votrs couan et profitez d'une réduction de 0,50* sur les
spiritueux suivants : Johnnie Walker Red Label 70 cl, J&B Rare 70 cl,
Gordon's London Dry 70 ¢l, Gordon's Premium Pink 70 ¢l, Captain
Morgan Spiced Gold 70 cl et Smirnoff Red 70 ¢k, En bref, il en a pour
tous les goilts!

Un petit Johnnie & Ginger ?
Rien de tel que de déguster son corktail préféré. Mais... peut -étre avez-

Bonjous Joxis,

e, pas vrai 7 Oul, mais 7En
ememmple. C'ast ddsormats

possible, arice  Nastlé Naturhies Bio |

Aujousclui, certaing parents mangent moins de viand : c'est meilleus pour
et la plambte. Vous vous demarda: certainament “Manges mains do vi

pestit-filsfma "
bon pour 20n dbvslappemant * La réponss & cas 2 quastions sst... "DUT" |

Points Plus Punten S.A./N.V. - Brusselsesteenweg 347 - B-1730 Asse

Exwie de pimenter votre soirée télé ? Organisez une dégustation de chips HAARIL

et debiéres ! Les experts foodpairing de Lay's” ont créé LE guide ultime
pourvous :

1.On se la joue cool pour commencer avec Lay's Strong® Chilli &
Lime et Hoegaarden White®/ 0,0%
Les ardmes frais et pimentés des Lay’s Strong” Chilli & Lime
contrastent divinement ave la palette bien équilibree des saveurs
aigres-douces et légérement améres de la Hoegaarden Blanche®

2 On ajoute un peu de piguant avec Lay's Strong® Hot Chicken Wings
et upiler®(0,0%
La saveur
par le contraste de fraicheur qu'offre 1a plus célébre des bidres
belges !

3 O apte pour | Lay's
Srrane® Talanefin & Chescs ot Carana®

Hallo,

Nietalleen het nieuwe jaar staat voor de deur, we staan zelf ook voor de
deur...van onze kapper. Dat wil niet zeggen da je nist stralend voor de
dag kan komen op kerstavond!

Voor jouw haar s alleen het beste goed genoeg!

Zin om van stifl je i Dat

. Zezijnvan
&n zorgen voor een et

een SYOSS-haarkleuring geef je fe haar cen blijvende, stralende kleur

met een perfecte grijsdekking, Maar liefst 99% van alle vrouwen die

SYOSS-producten gebruiken zijn witerst tevreden®!

www.mediamarketingdelhaize.be 5/19



Any question ? E-mail us at

ﬁ mmd@delhaize.be

Reach your customers where they are.

e-CRM journey - Acquisition

OBJECTIVES

TARGETED & PERSONALIZED
COMMUNICATION

Duration

Mono-brand communication -

Media Booking

Nice to know

Post reporting

Sample pictures

Céte d'Or | Combinez & profitez : .
1+1 gratuit ==

Points Plus Punten S.A./N.V. www.mediamarketingdelhaize.be 6
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Reach your customers where they are.

TARGETED & PERSONALIZED
COMMUNICATION

Mono-brand communication

e-CRM journey - Upsell

Content sent on different moments to the same target
groups:

® Same target group contacted on different occasion
e Different content
® 3 waves

Duration

3 sendings

Media Booking

6 weeks

Nice to know

® Pre-analysis included

o Definition of segmentation criteria in collaboration
with MMD

Could be linked to a Flash e-Deal

Look & feel Delhaize

Visual created by the client

Link to a page dedicated to your range of products
on Delhaize.be

® Setup + content cost

® Sent on Saturday or Tuesday

Post reporting

Reportings are available 6 weeks after the end of the
activation and available via an online platform. Request
access to our Account Managers.

KPIT - #0pen rate (FR + NL)

KPI2 - Click-Through-Rate (FR+NL)

Sample pictures

Any question ? E-mail us at
mmd(@delhaize.be

OBJECTIVES

CONVERSION

BRAND AWARENESS

CALL TO ACTION

TRIAL
ENGAGEMENT / CONSIDERATION

CROSS/UPSELLING

Points Plus Punten S.A./N.V. - Brusselsesteenweqg 347 - B-1730 Asse

www.mediamarketingdelhaize.be
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Reach your customers where they are.

TARGETED & PERSONALIZED
COMMUNICATION

Mono-brand communication

Mt LMD,
R e
25 fu e veskissend, en im pramotie 5 Delhaire!
Puur bubbsisnd plezier
Fareais

i e rism o o wat keur brergg in ons dhageljise leven Het ol aven
Erssrae sen imsense, 2
cpabends, i i jos ziin

beschikbaar in ol van vasanten!

‘Genlst ven sen brulsends promo op Fants en Sprits!

Mamenizel kae e gericien van een finke proma op Fanta, Sprie en hun
easiantary ) ko vin 2 packn met & bikjes van 31 cl, s het tweecle pack
280 -30%! Vimar wacht e nog op? Snel s js Delhaize-winke! of naar
eihalze.te

Laat het smaien
Hst Delhize-team

IR promses srusn!

Any question ? E-mail us at
mmd@delhaize.be

e-CRM journey - Retention

Same content sent on different moments to a
recalculated target group:

® Same target group segmentation but recalculated
each time

® Same content

® 4 waves

Duration

4 sendings

Media Booking

6 weeks

Nice to know

® Pre-analysis included

Definition of segmentation criteria in collaboration
with MMD

Could be linked to a flash e-deal

Look & feel Delhaize

Visual created by the client

Link to a page dedicated to your range of products
on Delhaize.be

Setup + content cost

e Sent on Saturday or Tuesday

Post reporting

Reportings are available 6 weeks after the end of the
activation and available via an online platform. Request
access to our Account Managers.

KPIT - #0pen rate (FR + NL)

KPI2 - Click-Through-Rate (FR+NL)

Sample pictures

OBJECTIVES

CONVERSION

BRAND AWARENESS

CALL TO ACTION

TRIAL

ENGAGEMENT / CONSIDERATION

CROSS/UPSELLING

Points Plus Punten S.A./N.V. - Brusselsesteenweg 347 - B-1730 Asse

www.mediamarketingdelhaize.be
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Reach your customers where they are.

TARGETED & PERSONALIZED
COMMUNICATION

Mono-brand communication

Push Notification

Push Notification sent to a specific target:

® Limited to 100.000 contacts

® |deal to highlight an existing promotion

® |n combination with other
channels boost performance results

® Using a push to remind people to perform
an action generates extra engagement

Duration

1sending

Media Booking

6 weeks

Nice to know

® Sent on Friday to customers
e Only 2 slots per week

Sample pictures

Any question ? E-mail us at
mmd(@delhaize.be

OBJECTIVES

CONVERSION

EYE CATCHER

TRIAL

Points Plus Punten S.A./N.V. - Brusselsesteenweg 347 - B-1730 Asse

www.mediamarketingdelhaize.be
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Any question ? E-mail us at
ﬁ mmd@delhaize.be
Reach your customers where they are.

TARGETED & PERSONALIZED
COMMUNICATION

PRINT DIRECT MAIL

A5 postcard Selfmailer double or triple

A5 mailing send to a specific target and dedicated to

A5 mailing (2 x AS or 3 x A5) send to a specific
only one partner:

target and dedicated to only one partner:
Exclusive offer

° Exclusive offer
o (ontent inspiration

°

[ )

°

o Content inspiration
Innovation °
[ ]

Innovation
1 coupon offer

Up to 2 or 3 coupons offer

&
S 0
a»
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Reach your customers where they are.

A5 postcard

A5 mailing send to a specific target and dedicated to
only one partner:

® Exclusive offer

e Content inspiration
e |nnovation

e 1 coupon offer

TARGETED & PERSONALIZED

COMMUNICATION Duration

1sending

Print direct mail Media Booking

13 weeks

Nice to know

Offer coupon value: Min 20%

1 coupon

Look & feel Delhaize

Creation in collaboration with MMD

Only one partner

Min 50.000 contacts

Technical costs and production included in the setup
Advanced segmentation is possible, including
Delhaize Shopper Segmentation

Post reporting

Reportings are available 6 weeks after the end of the
activation and available via an online platform. Request
access to our Account Managers.

KPIT - #Participation rate

KPI2 - # redemption rate

Sample pictures

Any question ? E-mail us at
mmd@delhaize.be

OBJECTIVES

CONVERSION

BRAND AWARENESS

CALL TO ACTION

INSPIRATION

ENGAGEMENT / CONSIDERATION

BRAND POSITIONNING

CROSS/UPSELLING

Du Cécémel sans lactose?!

Oui. caexisie : cest le Cécémel sans laciose. Les gourmands
intolérants au lactose peuvent don (enfin) savourer le godr
unique et incomparable de Cécémel. Comme fous kes autros

IS SPOTLIGHTS, c

MAINTENANT AUSS!
SANS LAGTOSE

prodults de Cécémel, 1| a aussi obienu un Nutri-Score B, Pour
profiter chague jour du seul vra.
Vous trouverez le Cécémel sans lactose au rayon cremerie
de vatre supermarché Delhaize.

o

(LTI TSy

BON PRODUIT

Valabie du 22/H0/2020
s 11AU2020 inclus

abachar de IL Cecemel laciose free

™D e soumusams e aars a crase o

1™ e L ol e 1 oo B

Points Plus Punten S.A./N.V. - Brusselsesteenweg 347 - B-1730 Asse

Planta
zachtheid
4

‘een onweerstaanbaar parfum met natuurlijke extracten.
Mask keninis met de bwee subliele geuren die
o b uw Delhaize-supermark veriaiggba zij

Witte Bloemen noten
& Linnen Bioem noten

Tot binnenkort,

GokdigLem
| i
| DELALTE

Bij aankoop van een Sougline “
wasverzachter =

www.mediamarketingdelhaize.be

Onidek: de nieuwe lijn Soupiine van plantaandige oorsprong, de

de natuur:

‘een dermatologisch geteste formule voor esn zachte was gehuld in

1/19



Any question ? E-mail us at

ﬁ mmd@delhaize.be

Reach your customers where they are.

Selfmailer double or triple

A5 mailing (2 x A5 or 3 x A5) send to a specific target
and dedicated to only one partner:

® Exclusive offer

o (ontent inspiration OBJECTIVES
® |nnovation

® Up to 2 or 3 coupons offer

TARGETED & PERSONALIZED

COMMUNICATION Duration CONVERSION
feending BRAND AWARENESS

Print direct mail

Media Booking

CALL TO ACTION
o S
Nice to know INSPIRATION
e Offer coupon value: Min 20% —
® Look & feel Delhaize ENGAGEMENT / CONSIDERATION
® (reation in collaboration with MMD
e Only one partner —
¢ Min50.000 contacts BRAND POSITIONNING
e Technical costs and production included in the setup
® Advanced segmentation is possible, including —

Delhaize Shopper Segmentation CROSS/UPSELLING

Post reporting

Reportings are available 6 weeks after the end of the
activation and available via an online platform. Request
access to our Account Managers.

KPI1 - #Participation rate

KPI2 - # redemption rate

Sample pictures

v sewemanes e o v,
e -

DEMAK'UP

premier geste de beauté

Vexpert pour un
démaguillage

e e e
b ey ]

i i

== e R
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Reach your customers where they are.

NEWSLETTER INTEGRATIONS

S

In

egmented Insert e-mail

sert of a branded banner in the Delhaize weekly e-

news

Highlight on an existing promotion

Innovation

Link to a landing page to the e-shop

Choose the quantity you want to target...there is
no limit!

Predefined segmented group based on the
categories

Th

Mul

o format qui VOUS.
snvient 1

—

ematic multi-brand insert newsletter

ti-brand thematic e-mail sent to a specific target

group, based on a categorical segmentation

Insert of a branded banner in the thematic e-
mail

Highlight of an existing promotion
Predefined segmented group based on the
categories

See the full Thematic multi-brand insert
newsletter Calendar for 2024

S 0

Points Plus Punten S.A./N.V. - Brusselsesteenweg 347 - B-1730 Asse

Any question ? E-mail us at
mmd(@delhaize.be

TARGETED & PERSONALIZED
COMMUNICATION

Thematic mono-brand insert newsletter

Exclusivity only 1 brand

Related to the main topic of the Delhaize
newsletter (Mother's day, Easter, ... )

Insert of a branded banner in the Delhaize
weekly e-news

Highlight on an existing promotion
Innovation

Link to a landing page to the e-shop
Predefined segmented group based on the
categories: Between 500.000 - 1Mio contacts

See the full Thematic mono-brand insert

newsletter Calendar for 2024.

Ercore phuus de promon s les precsis
= asissgues >

ol bt

Promo-insert newsletter

www.mediamarketingdelhaize.be

Highlight your existing promotion at Delhaize
Integration of a promotional product or range in
the weekly newsletter of Delhaize

13/19


https://www.mediamarketingdelhaize.be/news/mono-brand-insert-newsletter-calendar-2024-
https://www.mediamarketingdelhaize.be/news/mono-brand-insert-newsletter-calendar-2024-
https://www.mediamarketingdelhaize.be/news/top-topical-multi-brand-calendar-
https://www.mediamarketingdelhaize.be/news/top-topical-multi-brand-calendar-

Any question ? E-mail us at

ﬁ mmd@delhaize.be

Reach your customers where they are.

Segmented Insert e-mail

Insert of a branded banner in the Delhaize weekly e-
news

Highlight on an existing promotion

Innovation OBJECTIVES

Link to a landing page to the e-shop
Choose the quantity you want to target...there is no

TARGETED & PERSONALIZED limit!
COMMUNICATION e Predefined segmented group based on the FRAND AWARENESS

categores —

CALL TO ACTION

Newsletter integrations Duration

1sending TRIAL

Nice to know

ENGAGEMENT / CONSIDERATION
® Look & Feel Delhaize

e C(Creation in collaboration with MMD _

® Link to your range of products on the site CROSS/UPSELLING
Delhaize.be

o Sent on Thursday —

Post reporting

Reportings are available 6 weeks after the end of the
activation and available via an online platform. Request
access to our Account Managers.

KPIT - #0pen rate (FR + NL)

KPI2 - Click-Through-Rate (FR+NL

Sample pictures

EK
spotlight

Koop je favoriete Duyvis-nq De gloednieuwe Sun
ule
en waag je kans om deze R T
i verwijderen de meest
- o hardnekkige vekken op je

winnen. Why nut? vaat. Gemakkelijk te gebruike
voor iedercen die op zoek is né

cen diepe reiniging, stralende

SOUS LES SPOTLIGHTS,

sous
cerie

hzelle fiets

cetre semaine B

Eh 1 tww. € 3.299,-
[IE— Vs nouvelles Dicocm o st e ool plce
e simple thé bio. Enctic alliées en culsine ! e réwss | L eréme P & s
avec pex 2.4 1 de Fucre par 100 Samces ave: sa ouche de bouguct =~
nl, e 70% de sucre en -‘ parsd ot de mascarpone 13 crime

ot que a phapart des soft Grasins & Quiches avec sa ke

i e ’%‘,@p P S
R R .

glans en optimum resultaat!

Points Plus Punten S.A./N.V. - Brusselsesteenweg 347 - B-1730 Asse www.mediamarketingdelhaize.be 14/19
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Reach your customers where they are.

TARGETED & PERSONALIZED
COMMUNICATION

Newsletter integrations

I
Qe

e ety g g ok s e o v s s
re—

= e musscrmen -

Any question ? E-mail us at
mmd@delhaize.be

Thematic mono-brand insert newsletter

® Exclusivity only 1 brand

® Related to the main topic of the Delhaize newsletter
(Mother's day, Easter, ... )

® |Insert of a branded banner in the Delhaize weekly e-

news

Highlight on an existing promotion

Innovation

Link to a landing page to the e-shop

Predefined segmented group based on the

categories: Between 500.000 - TMio contacts

See the full Thematic mono-brand insert
newsletter Calendar for 2024.

Duration

1sending

Media Booking

6 weeks

Nice to know

® ook & feel Delhaize

e Creation in collaboration with MMD

® Link to your range of products on Delhaize.be
e Sent on Thursday

Post reporting

Reportings are available 6 weeks after the end of the
activation and available via an online platform. Request
access to our Account Managers.

KPIT - #0pen rate (FR + NL)

KPI2 - Click-Through-Rate (FR+NL

Sample pictures

OBJECTIVES

CONVERSION

BRAND AWARENESS

CALL TO ACTION

=
=

|>I
=

ENGAGEMENT / CONSIDERATION

CROSS/UPSELLING

N hesrece— N hovecet -

Onze Kleine Leeuwrtjes spelen
verstoppertie ssen de pasta’s...

mEEEER ool

mooww e

b Sy Ba

Points Plus Punten S.A./N.V. - Brusselsesteenweg 347 - B-1730 Asse

www.mediamarketingdelhaize.be 15/19


https://www.mediamarketingdelhaize.be/news/mono-brand-insert-newsletter-calendar-2024-
https://www.mediamarketingdelhaize.be/news/mono-brand-insert-newsletter-calendar-2024-

. |

Reach your customers where they are.

TARGETED & PERSONALIZED
COMMUNICATION

Newsletter integrations

6 Famitiance... Nisis, o0 %00t s promas | Alrs, BIEL & Margaes e
2

s Owy

Cote d'Or | Combinez & profitez :
1+1 gratuit

Cormbinns & pruitez: 147 gradst 1
M mehen et vk srbtas e
bt prone, ma M 2 gl

ot e | L e s
s ks moes sori ol glamoar
s Dnsties Rsuges. i &

P m———
BedtlusiForkis e

Any question ? E-mail us at
mmd@delhaize.be

Thematic multi-brand insert newsletter

Multi-brand thematic e-mail sent to a specific target
group, based on a categorical segmentation

® Insert of a branded banner in the thematic e-mail

e Highlight of an existing promotion

e Predefined segmented group based on the
categories

See the full Thematic multi-brand insert
newsletter Calendar for 2024

Duration

1sending

Media Booking

6 weeks

Nice to know

Look & feel Delhaize

Creation in collaboration with MMD

Link to your range of products on Delhaize.be
Sent on Thursday

Post reporting

Reportings are available 6 weeks after the end of the
activation and available via an online platform. Request
access to our Account Managers.

KPI1 - #0pen rate (FR + NL)

KPI2 - Click-Through-Rate (FR+NL

Sample pictures

OBJECTIVES

CONVERSION

BRAND AWARENESS

CALL TO ACTION

TRIAL

ENGAGEMENT / CONSIDERATION

CROSS/UPSELLING

Points Plus Punten S.A./N.V. - Brusselsesteenweg 347 - B-1730 Asse
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https://www.mediamarketingdelhaize.be/news/top-topical-multi-brand-calendar-
https://www.mediamarketingdelhaize.be/news/top-topical-multi-brand-calendar-

Any question ? E-mail us at
ﬁ mmd@delhaize.be
Reach your customers where they are.

Promo-insert newsletter

e Highlight your existing promotion at Delhaize
® |ntegration of a promotional product or range in the

&

TARGETED & PERSONALIZED

weekly newsletter of Delhaize

Duration

1sending

® Link to product or range at Delhaize.be
e Sent on Thursday to customers

Points Plus Punten S.A./N.V. - Brusselsesteenweg 347 - B-1730 Asse

OBJECTIVES

CONVERSION

COMMUNICATION Media Booking
6 weeks CALL TO ACTION
Newsletter integrations —
Nice to know

ENGAGEMENT / CONSIDERATION

www.mediamarketingdelhaize.be

17/19



Any question ? E-mail us at
mmd@delhaize.be

Reach your customers where they are.

E-deal

’ OBJECTIVES

TARGETED & PERSONALIZED
COMMUNICATION I

Duration

Extra's

Media Booking

Nice to know

Sample pictures

Points Plus Punten S.A./N.V. www.mediamarketingdelhaize.be 18
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Reach your customers where they are.

(Any question ? E-mail us at mmd@delhaize.be>

www.mediamarketingdelhaize.be

Points Plus Punten S.A./N.V.
Brusselsesteenweg 347 - B-1730 Asse



